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The trade policy is the marketing activity directed on management. It is an important direction for each enterprise. Joint-stock venture «Krasnoyarsk bread» occupies the leading position in the market of bakery products and has good trade policy.
The commodity policy is the marketing activity directed on management by assortment, competitiveness and life cycle of the goods. The purpose of packing is the satisfaction of requirements of the market, also working out of the production program of those goods which have lost the consumer demand, working out of new packing and goods brand. Thus the commodity policy is an important part of the general policy of the enterprise; therefore the purposes of a commodity policy should be comparable to the enterprise purposes. Working out of a commodity policy for each enterprise in modern conditions and development of the market strategy is an important direction in their activity.
Such goods can be regarded during the formation of commodity policy as: 
- A physical product – the goods in the narrow sense of the word has certain physical properties (weight, dimensions, etc.); 
- Enhanced product – a physical product, endowed with certain special characteristics that distinguish it from competing products; 
- Total product – an advanced product with regard to quality, which extracts a user. 
In the development of commodity policy key issues are: innovation (creating new products or updating existing ones), ensuring the number and competitiveness of products, creation and optimization of product assortment, issues on trademarks, the creation of effective packaging, analysis and product life cycle management; positioning products in market. 
In modern conditions the company tries to survive and grow, to take a strong position in the market to pursue a policy of forming assortment policy based on the product life cycle. 
Range policy – defining a set of product categories, types and varieties of goods, most preferred to work successfully in the market and ensure the economic efficiency of the company as a whole. 
Thrown on the market goods belonging to one of three groups ( main (products, bringing to the enterprise core earnings), which supports (goods, stabilizing revenue from sales), strategic (products designed to ensure future profits of the enterprise), tactical (products designed to stimulate sales major commodity groups). Based on the above assortment strategy can construct a directional narrow commodity specialization, product differentiation and market vertical integration.
Joint-stock venture «Krasnoyarsk bread» is created on March, 12th, 1993 on the basis of four bakeries of Krasnoyarsk.

Area of industrial activity of joint-stock venture «Krasnoyarsk bread» is the development of bakery, and flour confectionery production. The enterprise occupies the leading position in the market of bakery products. 
There are 5 certified industrial laboratories, including 1 microbiological and central industrial laboratory. The enterprise has rather branched out structure scattered both on the city territory and its vicinities, and on region territory.
Joint-stock venture «Krasnoyarsk bread» is the largest industrial manufacture in Krasnoyarsk in the development of bread, wafer production, confectionery, puff products and separate kinds of bakeries and rich products. «Krasnoyarsk bread» makes 350 names of production, including 42 names of sponge-cakes. The structure includes 4 bakeries and 5 minibakeries, and also industrial branch in Minusinsk. Besides, there is its own trading network in Krasnoyarsk, including 40 shops, five wholesale depots in various areas of Krasnoyarsk region, the representation in Moscow. The production of «Krasnoyarsk bread» is realized in various regions of Siberia and the Far East, including Novosibirsk, Tomsk, Kemerovo, Irkutsk and many others.

Joint-stock venture «Krasnoyarsk bread» is stable. For leading place consolidation in the market it is possible to offer the creation of marzipan manufacture. The marzipan product consists of water, sugar, a grated almond nut. Marzipan manufacture isn't labor-consuming and has minimal costs. Manufacture of marzipan cakes can expand assortment of confectionery so it will increase a share of the market of joint-stock venture «Krasnoyarsk bread» in the market of confectionery. 
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